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Scaling companies is easier than five 
years ago, when fewer schools had access to 
high-speed broadband and students weren’t 
always assigned their own device, said Amit 
Patel, a partner at Owl Ventures. This has 
changed the way people invest.

One large deal was VIPKID’s $200 million 
Sequoia Capital-led round, which illustrated 
how edtech is becoming an international 
play.

“We’re starting to see companies leverag-
ing educators in one country and matching 
them with students in another country,” 
Patel said. “There is global demand for edu-
cation technology companies.”

The deal also begins to deliver on the 
promise of one-to-one instruction, he said.

It is a theme Owl has pick up on with 
its language coaching investment in Lingo 
Live and its investment with BetterLesson, a 
company targeting professional development 
for teachers.

“It is a theme we will continue to invest 
in,” Patel said.

Another deal in the sector was EVERFI’s 
$190 million round, which drew money 
from TPG’s Rise Fund and offered a sign the 
space is getting more attention.

Perhaps the most talked about event in 
the consumer sector was Snap’s underper-
forming IPO, where the tug of war between 
bulls, excited about new implementations 
of technology, and the bears, worried about 
valuations, business models and troubled 
unicorns, rose to the surface. Opinion at first 
seemed evenly divided on whether the stock 
would go up or down.

The same push-pull is likely to hound 
Uber and other unicorns as 2018 unfolds.

Interest in the sharing economy never-
theless remained high. In August, WeWork 
raised $4.4 billion from SoftBank and two 
months later Lyft announced a $1 billion 
round led by CapitalG.

Airbnb-like pet-sitter network Rover.com 
also unveiled a $65 million round led by 

Spark Capital and backed by Bespoke Strat-
egies, StepStone Group, Madrona Venture 
Group, Menlo Ventures, Foundry Group, 
OMERS Ventures and Technology Crossover 
Ventures.

Ecommerce also saw Fanatics win $1 bil-
lion from SoftBank and others.

“I think ecommerce has a lot of legs,” 
Arnold said. “Ecommerce has 20 years of 
growth in it.”

One deal he pointed to was a $2.6 mil-
lion round for Heist Studios, a London-based 
seller of tights. Another deal with a similar 
theme was the sale of True&Co, backed by 
Cowboy Ventures, to Phillips Van Heusen.

“It’s a mega trend of putting a fresh brand 
on a direct to consumer business and get-
ting the brick and mortar out of the way,” 
he said. “I think the female demographics 
is the most appealing place to think about 

building an ecommerce business.”

Agtech
The agtech sector was another place with 

plenty of action. Funding is likely to hit a 
record in 2017, with big deals such as Plen-
ty’s $200 million round, Farmers Business 
Network’s $110 million round and Bowery 
Farming’s $20 million round playing a role.

One interesting theme couples food with 
the sharing economy. An example is VizEat’s 
September acquisition of EatWith. People 
remember the overall experience of a trip, 
not simply the accommodations, said Jacob 
Shea, a partner at Structure Capital.

Shea said he finds the sector appealing. 
“For us, it’s the market place and the trust 
it can create in that community. To go deep 
first and then go wide can establish trust.”

He says he will look for deals in 2018.
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Note: Data for 2017 is year-to-date through mid-December.

U.S.-based venture fundraising keeps strong pace in 2017
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Lackluster year for VC-backed IPOs in 2017
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